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European Capltal of Culture 2013 winning project
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Impulse for the C|ty and the region
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Strategy to attract, retain and generate taIent J
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Two main areas of development —
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Creative Industries as one of the economic driving forces

Community development as a basic social driver



EUROPEAN CAPITAL OF CULTURE 2013
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4. Stakeholders on Board .
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Kunsthalle
INVESTMENT ; - The Hall of Arts

PROJECTS
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1. INFRASTRUCTURE
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Sigiierar CONFERENCES,

WORKSHOPS MULTIGENRE  gooKs,AND  SEMINARS,
EVENTS PUBLICATIONS LECTURES



3. CREATIVE INDUSTRIES 2010 2013

60 artistic residencies in the K.A.l.R. project
I fm Copenhagen 1
40 residencies were sent out in the Creative Industries Toolkit
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24 supported artists & creatlves in the ESCALATOR
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73 Supportmg events, trammgs semmars workshops
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4. INTERNATIONAL PARTNERSHIPS
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European Creatlve Busmess Network - ECBN
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- Network for Innovatlons in Culture and Creat|V|ty in Europe
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URBACT II _ Creative Splllovers for Innovatlon d 1 HIH'I



5. STAKEHOLDERS ON BOARD

IT Valley K05|ce 6 OOO -> 10 000 IT sector jobs in 2018
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V|5|t Kosme Re- brandlng City of KosSice to “Creative City”
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Coalltlon 2013+ U.S. Steel KoSice and T-Systems Slovakia
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Universities: Technical Unlver5|ty KoSice, UPJS | sl

AR
URBACT Local Support Group: “Spillovers”

American Chamber of Commerce, Tabacka Culturfabrik —
Cultural Centre, DIG Gallery, private companies, and more.



6. CREATIVE ECONOMY MASTERPLAN (2012)

Steel city -> Creatlve C|ty by 2020




REQUIREMENTS FOR SUCCESS
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A fit-for- purpose Iearnmg and skills offer

An excellent arts and cultural sector 4\1
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Approprlate workspace and high- speed broadband
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Availability of high-skilled workers |

Business support, Access to finance and supportive legal

framework



THE STRATEGY FOR CHANGE

Research & Development




PROJECTS 2013-2015
ESCALATOR :Information Services

{ Central Database & Creative Industries Toolkit
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{ Creative Industries Conference ' || Regional CCl Studies
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Cross Faculties Collaboration © + & Culture Network
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Creative Spin J| Mapping Creative Economy
'Audience Development

Arts for Business m




CREATIVE SPIN IN KOSICE
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CHALLENGES

§ 7oy oSS N
The Bram Dram
- 5 ok N R I O
A Iack of mtegrated approach
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CREATIVE SPIN IN KOSICE
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1. Generate and retaln talented people
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2. Inovate and develop new attractive products and
services in public domain
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3. To embed creativity and cross-sectoral practices in to
everyday culture




1.A Cross-Sectoral Education
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Using creative skills and design thinking in ICT and Tourism
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Trammg program for busmesses | *k.\ e,
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Training program for creatives and cultural organizations
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Helping sectors grow in capacities and competitivhess 8




1.B Cross-Sectoral Interventions
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Creative re5|dency program in business

TILLT Sweden — P|a Areblad (Ale I\/Iun|C|paI|ty since 08/2014)
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In KoSice 2 residencies already runnmg L_..f {' i |
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GOALS 2 and 3
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Innovate and develop new products and services

Urban Game / platform \l\:\'\k. _

Small ver5|on of the Game at WHITE NIGHT 2014
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Creativity and cross-sectoral practlces in everyday culture

Regular cross-sectoral meeting and presentation platform




Legacy after 2013
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K13 - K05|ce CuIturaI Centres - NULGEIS

K05|ce 2013 CCI development agency
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Core activities remain

Creative Centre — Media Arts and IT

New marketing strategy plan in 2015




THANK YOU!
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www.creativeindustry.sk
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www.kair.sk
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www.spots.sk

marian.matusak@kosice2013.sk



